Brand Advisory Committee:  Meeting summary: March 4, 2009
Attendees:

John Adams, Lenal Bottoms, Genna Campbell, Jill Carson, Gregg Dahlheim, Chris Dunham, Renee Fry, Teri Hartman, Joanne Johnson, Roxanna Jokela, Emily Lauritzen, , Mike McGlade, Kyle Meyer, Bill O'Neill, Michelle Parks, John Russell, Kim Strohbehn, Gordon Todd, Paula Turpen, Merlyn Vogt, Matt Winfrey, Oren Yagil, Sharon Stephan
Presentation: 
Jim Healy, Senior Vice President from Lipman Hearne, updated the group on where we are in the branding initiative.  Jim’s presentation focused mainly on the creation of a UNMC campus icon.  Key points that were discussed included:
· Review of the brand platform presentation December, and its relevance to the icon creation

· Brand identity challenges:

· Current logo is not well understood, hard to reproduce, hard to animate, not a ‘quick read’

· Marketing/communications functions not centralized

· NMC visual identity often perceived as representing UNMC

· UNMC brand is diluted by ‘noise’ and ‘logoi-zation’

· Observation that the UNMC website is more a menu/catalogue of links, rather than a source for us to tell our story
· Identity development criteria/recommendations

· Needs to be consistent with the brand platform developed through the research and the brand personality

· Needs to be flexible to accommodate colleges, centers, institutes, and partners

· Needs to be self-contained - applied easily and visibly without dominating other identities
· Consideration should be given to using the acronym “UNMC”
· Proposed strategy

Jim then showed the group a visual strategy for the campus icon, along with five design sketches for a campus icon.  The sketches were shown in various colors, shapes, sizes, and were also applied to campus signage, a lab coat, and a coffee mug to portray how they would look within the environment.

The group discussed their likes and dislikes of each icon, so that Jim can let the creative team know what revisions need to be made.  
Next steps
The group’s feedback was recorded and will be used for refinement of two of the sketches.  Lipman Hearne plans to visit campus again in April to present to the Brand Advisory Council and the Chancellor’s Council.  They will take two of the refined icons and “blow them out”, meaning that they'll apply it to examples of brochures, flyers, etc. for our colleges and institutes.
