Brand Advisory Committee:  Meeting summary: January 7, 2009
Attendees:

Bill O’Neill, Chris Dunham, Genna Campbell, Gordon Todd, Gregg Dahlheim, Jessi Long, Jill Carson, Jim Turpen, Joanne Johnson, John Russell, Karen Burbach, Kim Strohbehn, Kyle Meyer, Lenal Bottoms, Merlyn Vogt, Michelle Parks, NeEtta Gillespie, Paula Turpen, Renee Fry, Mary McNamee.
Discussion: Lipman Hearne December Presentations
The group discussed components of the presentation that resonated or caught their attention including:
· Observation that the UNMC website is more a menu/catalogue of links, rather than a source for us to tell our story

· The idea of vitality rang true

· Every department/unit can “plug-in” to this idea

· Suggests growth and development

· Paired with UNMC, the meaning becomes deeper
· UNMC’s website boiler plate could be better; is not compelling

· The three concepts resonated, but some felt that they may be too wordy, may need to use more familiar language.  Bill, Jill and Renee explained that the copy was a starting off point, and would be revised and reworked.  
Discussion:  Student Focus Groups Memo

The group also discussed the memo that Lipman Hearne sent that synopsizes several focus groups that they conducted with students.  Overall, the group was pleased to see that the student perspectives closely align with faculty, staff and alumni perspectives.
· Diversity was discussed, that there is not a lot in our programs, and not much attention was spent on diversity in the presentation.

· The group was pleased that UNMC was the student’s first choice, and that they hold UNMC in such high regard.  The group was also pleased regarding student perspective on UNMC’s culture.

· The group thought that capitalizing on student perspective regarding relationships with faculty would increase the emphasis placed on education in the UNMC brand, and would also make UNMC attractive to students from across the county.

Campus Communicators

Bill and Jill will be coordinating this group soon and hope to have an initial meeting set within the next two months.  Group members were asked to e-mail Jill names of those that they felt should be included in this group.  The group will be comprised of all communicators across campus, and will continue meeting throughout the branding initiative and beyond.

Communications Inventory
An inventory of UNMC’s communications pieces is one of the next big steps in the branding initiative.  We need to know what pieces are being produced across campus for several reasons:  1) to get an idea of what communications other units/departments are sending out; 2) to determine priority communication pieces; and 3) to establish baseline data for marketing costs for UNMC, so that we can measure if the branding initiative decreases marketing costs. 
The next brand advisory committee meeting is scheduled for 4 p.m. on February 4, in the College of Nursing building, Room 1010. 
